
 

 
 

 
 
 

 (Covid-19) – Latest information for business 3 July 2020 
 
Unfortunately some of this information was issued late yesterday and we have been waiting 
for additional information throughout today and which we have now finally received. 
 A forest of words has been chucked at us again, where possible we’ve tried to condense it 
and given links with more explanation.  A lot of this is ‘guidance’ so try and show you have 
done everything that you could ‘reasonably’ do and followed the ‘advice’ given by 
government. 
 
Good luck to those reopening tomorrow and in the coming weeks.  So many things have 
changed but others remain unchanged, the Yorkshire Coast landscape is still stunningly 
beautiful, whatever the weather.  It is still the visitor experience that matters – they don’t 
want to hear our woes, they’ve had enough of their own. The visitors are coming here to 
escape, to relax, to enjoy – enthusiasm, sells; positivity, sells; being real and honest, sells.  
We’re all in the same boat, let’s help each other to keep it afloat.  Keep smiling! 
 

 
• Guidance: When visitors are taken ill whilst on holiday  

 
Who to call for testing and how long will it take? 
o If a customer announces that they think that they may have Coronavirus, they must self-

isolate in their room and order a test. Information on how to get a test HERE 
o The business should inform them that if they test positive they must return home to self-

isolate.  
o If the period that they are booked to stay is shorter that the test period, they should arrange 

for the test results to be sent to their home.  
o If they do not return home immediately, they must self-isolate in their room. 

 
If the visitor has travelled by public transport, how do they get home if showing 
symptoms? 
o This is something for the visitor to resolve 
o A friend or family member could collect the visitor 
o If it is not possible to return home, then they need to find accommodation to self-isolate in 

and must pay for that accommodation. 
 

Local lockdowns:  
Who has access to the information around local lockdowns re postcodes? 
o If a customer books directly by affiliate or event, ask them for their address in case of a local 

lockdown. 

https://www.nhs.uk/conditions/coronavirus-covid-19/testing-and-tracing/get-an-antigen-test-to-check-if-you-have-coronavirus/


o There is a problem with bookings through OTAs which has been raised with government and 
officials are working on what can be done to resolve this issue. 

o Information on the area within a local lockdown HERE 
 

• Guidance: Track and Trace Data Requirements: 
https://www.gov.uk/guidance/maintaining-records-of-staff-customers-and-visitors-
to-support-nhs-test-and-trace 
 

o This guidance applies to any establishment that provides an on-site service and to 
any events that take place on its premises.  

o Does not apply where services are taken off-site immediately, for example, a food 
or drink outlet which only provides takeaways.  

o If a business offers a mixture of a sit-in and takeaway service, contact information 
only needs to be collected for customers who are dining in. It does not apply to 
drop-off deliveries made by suppliers. 

 
The businesses that are required to collect the data: 
o Hospitality, including pubs, bars and restaurants (it does not apply to businesses 

operating a takeaway/delivery only basis) 
o Tourism and leisure, including hotels, museums, cinemas, zoos and theme parks  
o Close contact services, including hairdressers, and others as defined HERE 
o Facilities provided by local authorities, including town halls and civic centres for 

events, community centres, libraries and children’s centres 
o Places of worship, including use for events and other community activities 

 
The data that needs to be collected: 

Staff:  
o The names of staff who work at the premises. 
o A contact phone number for each member of staff.  
o The dates and times that staff are at work.  
o Ideally which part of the premises they are working in – restricting work areas 

will minimise disruption if there is an infection as you will be able to rapidly 
eliminate staff members who have only worked in certain places 

Customers and visitors:  
o The name and number of the customer or visitor for example, those eating or 

drinking in the premises or in the gardens or outdoor tables provided by the 
premises 

o If you are able to identify which customers sat at which tables that will also be a 
helpful piece of information which could be used to eliminate customers and 
staff from risk profiles  

o If there is more than one person, then you can record the name of the ‘lead 
member’ of the group and the number of people in the group for example, the 
person making the booking or reservation in advance, or making the purchase.  

o A contact phone number for each customer or visitor, or for the lead member of 
a group of people.  

o Date of visit and arrival and, where possible, departure time. For example, the 
time of the booking (or sitting) started, how long a table was booked for and an 
idea of departure or dwell time by shift or session.  If they are not booked in for 
a specific time slot (estimates may be used ref Tourism Alliance) 

Customer and staff interaction: 

https://www.gov.uk/government/news/leicestershire-coronavirus-lockdown-areas-and-changes
https://www.gov.uk/guidance/maintaining-records-of-staff-customers-and-visitors-to-support-nhs-test-and-trace
https://www.gov.uk/guidance/maintaining-records-of-staff-customers-and-visitors-to-support-nhs-test-and-trace
https://www.gov.uk/guidance/working-safely-during-coronavirus-covid-19/close-contact-services


o If a customer interacts with only one member of staff, the name of the assigned 
staff member should be recorded alongside the name of the customer 

o This data needs to be kept for 21 days. 
Recording the data can be done in a variety of ways: 
o Name and number can be taken in advance through a telephone booking, an 

online reservation, or at point of entry or at point of sale – this is your choice 
o Information can be captured digitally and automatically through booking, 

ordering, payment or check in apps or through automatic Wi-Fi to indicate dwell 
time or any combination of these - you may use multiple sources of existing data 
in order to gather the necessary info 

o Manual collection or pen and paper is also permitted, though you may want to 
consider the hygiene consequences involved with shared pens, etc., as well as 
data protection rules that do not allow other customers to see private 
information. 

o If a customer refuses to provide their details, then they do not have to provide it 
and you can allow service. However, for the safety of staff and customers you 
may wish to refuse service. If you do permit service and have collected data for a 
booking you need to exclude this data from your track and trace dataset. 

What needs to be done with the data? 
o You will be required to store the data for 21 days 
o The data will only be needed if there are outbreaks or chains of infection 

involving people visiting or working on your premises – you do not need to 
do anything else with the data  

o You will then be contacted by local public health departments or NHS 
contact tracers and asked to provide as much information as possible about 
those on site at given times and places who may have interacted with the 
customer or staff member who has tested positive.  

o Remember, you are looking to identify those who have been in sustained 
contact with an infected person – closer than 1m for 1 minute or 2m for 15 
minutes – so if you can identify where the person sat or worked you may be 
able to eliminate members of your team and customers from contact 
tracing.  

What about GDPR? 
o If you are already capturing data from customers through online booking, 

reservations, Wi-Fi or app usage then you will be automatically allowed to 
share this on request with the NHS or local public health team.  

o You do not need to have individual consent in respect of COVID, but it 
would be good practice to state why you want the data and what you will do 
with the data on your website, at point of sale and when capturing data 
manually 

o You only need to capture name and contact number for COVID purposes but 
you are able to capture additional information if you have the necessary 
permissions, but you do not have the right to share that additional data with 
anyone else. 

o If you are collecting data only for COVID 19 purposes, then you should 
ensure that you have individual consent – people have the right to refuse – 
and if it is solely held for that purpose then it must be destroyed after 21 
days 

o If you collect and have permission for the capture and use of other personal 
data, then you do not need to destroy this  

• Information Commissioner's Office (ICO)Publications (3 July 2020) 



 Statement 
 Data protection A,B,C Checklist 

 
• Guidance Documents: 

o Guidance on maintaining records: Click Here 
o Customer logging Example Messaging: Click Here 
o FAQ on the Guidance and PowerPoint toolkit for businesses: Click Here  

This includes: 
 Messaging to use with consumers 
 A template privacy notice for organisations to personalise and use, 

which will be uploaded to the Google Drive on Friday 3 July 
o These attachments will be uploaded when available (scheduled for 3 July) to the 

Google file here. 
 
 

• Department for Business, Energy and Industrial Strategy (BEIS): 
 Guidance for employers, employees and the self-employed 
 Guidance for places of worship 

 
 

• Update: The Competition and Markets Authority (CMA) Taskforce 
Regarding complaints received resulting from the cancellation of holidays, travel, event 
bookings and other services. 
https://www.gov.uk/government/publications/cma-coronavirus-taskforce-update-3-
july-2020/update-on-the-work-of-the-cmas-taskforce#complaints-analysis 

 
 

• Advice for Heritage Railways on face coverings  
http://www.legislation.gov.uk/uksi/2020/592/regulation/2/made 

 

• Visit Britain Consumer Sentiment Tracker report – Week 6, 22-26 June 2020 

Key findings: 

o Fewer people compared to last week believe the ‘worst has passed’ (27%) regarding 
Covid-19 while more consider the ‘worst is yet to come’ (35%) which are -3% and 
+2% respectively versus week 5. 

o There continues to be little expectation things will be returning to normal anytime 
soon, with slightly fewer expecting ‘normality’ by September (17% versus 18% last 
week).  Extending the period to December also exhibits a decline in expectations of 
‘normality’ (39% compared to 41% in week 5). 

o ‘Appetite for Risk’ score continues to inch up, currently standing at 2.38/4.  Levels of 
comfort are clearly related with proximity to people, with travelling on public 
transport remaining the activity people are least comfortable doing in the current 
circumstances.  

o Confidence in the ability to take a domestic short break or holiday is beginning to 
exhibit some improvement compared to last week, at 14% for July (+2%), 29% in 
August (+4%) and 43% by September (+3%). 

o The main reasons cited among those lacking confidence have tended to be led by 
structural limitations such as having ‘fewer opportunities to eat or drink out’ or 

https://ico.org.uk/about-the-ico/news-and-events/news-and-blogs/2020/07/statement-on-the-publication-of-ico-guidance-to-businesses-collecting-personal-data-for-contact-tracing/
https://ico.org.uk/global/data-protection-and-coronavirus-information-hub/contact-tracing-protecting-customer-and-visitor-details/
https://mediafiles.thedms.co.uk/Publication/YS-DYC/cms/pdf/Guidance%20on%20maintaining%20records%20020720%20.pdf
https://mediafiles.thedms.co.uk/Publication/YS-DYC/cms/pdf/Customer%20Logging%20Example%20Messaging%20.pdf
https://mediafiles.thedms.co.uk/Publication/YS-DYC/cms/pdf/FAQ%20Maintaining%20Records%20of%20Staff%20Customers%20and%20Visitors%20for%20NHS%20Test%20and%20Trace%20020720.pdf
https://drive.google.com/drive/folders/11h4E_AJXbFl7U7A3R2JcTHJtsEjJPXMc
https://www.gov.uk/guidance/working-safely-during-coronavirus-covid-19
https://www.gov.uk/government/publications/covid-19-guidance-for-the-safe-use-of-places-of-worship-from-4-july/covid-19-guidance-for-the-safe-use-of-places-of-worship-from-4-july
https://www.gov.uk/government/publications/cma-coronavirus-taskforce-update-3-july-2020/update-on-the-work-of-the-cmas-taskforce#complaints-analysis
https://www.gov.uk/government/publications/cma-coronavirus-taskforce-update-3-july-2020/update-on-the-work-of-the-cmas-taskforce#complaints-analysis
http://www.legislation.gov.uk/uksi/2020/592/regulation/2/made


‘restrictions on travel imposed by government’ (45%).  These remain key, but have 
been overtaken this week by ‘concerns about catching COVID-19’. 

o When asked to compare to last year, 39% of U.K. adults expect to be taking fewer 
domestic short-breaks and holidays respectively.  These proportions remain stable 
week-on-week. 

o The proportion expecting to go on a domestic short break or holiday by this 
September increased by a significant margin this week, to 24% (versus 20% in 
week 5). 

o Region/nation likely to be visited between now and September, the South West continues to 
dominate with 20% of those intending to go on a domestic trip during this period citing this 
as their destination, followed by Scotland at 13%.  The South West and Scotland also lead for 
visits planned to be taken from October onwards. 

o For the summer period, countryside/village and traditional coastal/seaside town 
destinations continue to lead with 34% and 33% shares respectively.  Cities again receive a 
greater proportion of trips scheduled from October onwards.  

o For the June-September period, there remains a broadly even split between the leading 
four accommodation types, although from October, hotels/motels/inns and commercial 
rentals (such as holiday apartments or cottages) exhibit stronger preference. 

o Reassurances people want in order to feel comfortable staying in a hotel - measures to 
encourage social distancing narrowly leads over measures to reduce contamination (e.g. 
hand sanitisers and enhanced cleaning regimes).  Offering free cancellations also remains 
important, being the second most cited reason. 

o As restrictions lift, outdoor areas and activities (e.g. beaches, trails, and theme parks) look 
set to attract higher than usual levels of visitors than normal. 

o Predominantly indoor activities/venues (e.g. restaurants, spas, museums, galleries) are 
likely to face a lengthier period of subdued demand. 

 

 

Welcome to Yorkshire News 

• Become an Affiliate Member 

Sign up to become a Welcome to Yorkshire Affiliate Member today for free and receive our industry 
newsletter, register to accept the Yorkshire Gift Card, download your Affiliate Member digital badge and 
more. 

• Register to accept the Yorkshire Gift Card 

The Yorkshire Gift Card is free of charge for our members, including those joining the new affiliate 
scheme, and is designed to lock in additional money for participating businesses and encourage local 
spend. 

 
• Webinars – find out more and register now through our industry website 

 
 
 
 
 

http://communicatoremail.com/In/243129360/0/AOM4uI7Bk7l0KgyH5OEP6AyQT3tHkt%7EMqw%7EeqZwKDZg
http://communicatoremail.com/In/243129361/0/AOM4uI7Bk7l0KgyH5OEP6AyQT3tHkt%7EMqw%7EeqZwKDZg
http://communicatoremail.com/In/243129362/0/AOM4uI7Bk7l0KgyH5OEP6AyQT3tHkt%7EMqw%7EeqZwKDZg


 
 


