
 
 

 
 
 
 
 
 
 
 

 
Coronavirus (Covid-19) – Latest information for business 5 June 2020 

 
• Government Guidance - Hospitality Re-Opening Guidelines due around 15 June 

The Tourism Industry Council is now the Visitor Economy Working Group (The Department of 
Digital, Culture, Media and Sport - DCMS, Visit England and the Industry) will be co-ordinating the 
guidance for tourism and hospitality businesses that will allow them to operate in a safe secure 
manner from 4 July. 
o DCMS is producing the top line guidance on what businesses need to do in undertaking a risk 

assessment and implementing cleaning and social distancing procedures. 
o A series of detailed protocols are being produced for different business types in line with the 

top line guidance 
o The protocols will tell businesses how to operate, for example, the top line guidance will say 

that rooms have to be thoroughly cleaned between changeovers and the protocols will explain 
how to do this. 

o Visit England is developing a kite mark, once a business has completed a risk assessment, a 
business will then be able to apply for the kite mark that can be used to reassure customers 
that they are operating in accordance with Government guidance 
• Once the guidance is released around 15 June 

1. Businesses will then have to digest the information 
2. Undertake the risk assessment https://www.hse.gov.uk/simple-health-

safety/risk/index.htm  
3. Register it with Visit England (to be eligible for the kite mark) 
4. Implement the appropriate cleaning and social distancing procedures 
5. Use the VE Kite Mark in promotional activities 

 
• Downing St Briefing 4 June 2020 Transport Secretary Grant Shapps MP 

o During the Q&A Charlotte, a member of the public, asked about travel companies refusing 
to give people refunds for cancelled trips. Shapps said travel companies do have a 
responsibility to pay the money, that trading standards can look into breaches and that it is 
not acceptable for them to just hold on to people’s money.  

o Another question was what message would you give to people thinking of going to the 
coast this weekend? Shapps said the cooler weather will help. However, the message 
remains the same; stay alert means keep two metres away from people.  

o When asked whether tourist locations, like Blackpool, are at particular risk from 
coronavirus when lockdown is relaxed? Shapps said, “To answer that question, we need to 
know how the virus will continue to spread. There is a danger of people getting complacent, 
the virus is still very much with us.” 

https://www.hse.gov.uk/simple-health-safety/risk/index.htm
https://www.hse.gov.uk/simple-health-safety/risk/index.htm


 
 

• House of Commons Tourism Questions 4 June 2020 
• Gavin Newlands (SNP) highlighted the plight of the tourism sector and asked if an extension to 

the Job Retention Scheme and an extension to the transition period would be granted to help 
it. Oliver Dowden MP said the scheme had already been extended and that the transition 
period would not be extended. 

• Rupa Huq (Labour) asked if the Government would introduce a scheme to allow holiday home 
lettings to restart as soon as possible. Dowden said he hoped that the tourist sector would be 
able to begin to reopen from 4 July and that he hoped self-catering accommodation would 
be at the front of the queue. 

• Full details of the MPs’ tourism-related discussion is available Here 
 

• Yorkshire Gift Card 
o WTY have launched the Yorkshire Gift Card scheme to encourage people to start spending 

again in the region. 
o All Welcome to Yorkshire members have now received details and are encouraged to sign 

up.  
o You can sign up for free to accept the gift card. Once registered, Welcome to Yorkshire will do 

the rest. Your details will feature on a new website and directly benefit from the additional advertising 
campaign starting in July. 

o This offer will be extended to non-member businesses in due course.  
o The gift cards will be available to purchase online to be spent at any participating 

businesses.  
 
• Businesses Getting Ready to Reopen 

Counter Terrorism Policing have issued guidance on security taking into account social 
distancing and extra hygiene precautions. Click here for more information.  

 
• Trade Credit Insurance 

The Government has announced a £10bn trade credit insurance coverage scheme to support businesses by 
protecting against customer defaults or payment delays. 
https://www.gov.uk/government/news/trade-credit-insurance-backed-by-10-billion-guarantee 
 

• Coronavirus FAQs 
The Coronavirus FAQs has been updated to include the legislative changes that have been made to include 
being able to meet with up to five people outside your household group. 
https://www.gov.uk/government/publications/coronavirus-outbreak-faqs-what-you-can-and-cant-
do/coronavirus-outbreak-faqs-what-you-can-and-cant-do 
 

• News UK Readers - Coronavirus Travel Survey May 2020 (The Times, The Sunday Times, The Sun) 
Key Findings: 

o Holidays still important 98% (The Times, Sunday Times readers ) 80% (The Sun readers) 
anticipating a holiday in 2020 

o Safety and security of destinations is a priority 56% (The Times, Sunday Times readers) 64% (The 
Sun readers) 

o Huge pent-up demand for travel due to cancellation of plans or postponement of holiday 54% (The 
Times, Sunday Times readers) 36% (The Sun readers) 

o  Readers interested in UK holidays 61% (The Times, Sunday Times readers) 55% (The Sun readers) 

https://hansard.parliament.uk/commons/2020-06-04/debates/AD7A9688-249A-471D-A296-5148A9CEA556/Covid19TourismSector
http://www.yorkshire.com/giftcard
https://mediafiles.thedms.co.uk/Publication/YS-DYC/cms/pdf/20200602+NaCTSO+UK+Protect+National+Bulletin.pdf
https://www.gov.uk/government/news/trade-credit-insurance-backed-by-10-billion-guarantee
https://www.gov.uk/government/publications/coronavirus-outbreak-faqs-what-you-can-and-cant-do/coronavirus-outbreak-faqs-what-you-can-and-cant-do
https://www.gov.uk/government/publications/coronavirus-outbreak-faqs-what-you-can-and-cant-do/coronavirus-outbreak-faqs-what-you-can-and-cant-do


o Activities: Times readers-local cultural and food; Sun readers-beaches 
o Accommodation:  
 Increased hygiene standards key factor 
 Interest in self-catering and camping 

o Trends: 
 Times readers- 50% more interested than ever before in a domestic holiday 
  Sun readers 45% more likely to consider a UK holiday 
Conclusions: 

o Appetite for travel is strong, large number of readers believe they will go on holiday this year 
o Safety will be a top concern therefore reassurance messaging on safety measures is key 
o Trust  
 Consumers want to know their money is safe in case anything goes wrong.  
 Important to have clear refund and cancellation policies, could make the difference in getting 

that booking. 
o Uncertainty over flights and quarantine rules provides the UK with an opportunity not seen in 

years. 
 

Reminders: 
 

 Is your business eligible for any support? Check here  
o This is a ‘support finder’ tool to help businesses and self-employed people to check what financial 

support is available.  
o Please check this out, just in case, to make sure you are not missing out on any potential help and 

do share with businesses who may not be aware of this resource to find out if they are eligible 
for any support. 

 
 Legionnaires Disease - Risks during Coronavirus Click here for information 

If your premises has or operates a cooling tower or evaporative condenser, it must be 
registered with SBC Click Here  

 
 Risk Assessment https://www.hse.gov.uk/simple-health-safety/risk/index.htm  

 
 

First steps to recovery- The strategy 
 The focus will not be on the summer, so, we don’t promote July/August, the research tells us 

that we are more likely to be overwhelmed than to be short of visitors 
 We aim to grow the autumn/winter business. 
 PR will be key to this strategy, together with our PR agency we have compiled a media 

information pack to target journalists, travel writers and features editors who are looking 
ahead to autumn/winter stories 

 Magazine desks have been very quiet, doing low key online material, but not for much longer, 
they’re starting to get ready now and they’ll be looking for material 3 months ahead.  We’re 
very close to the time when we need to start talking to them for those September, October, 
November, December onwards issues. 

 This is why we wanted to get ahead and produce our media pack themed on escapes; slightly 
quirky; regional hidden gems… and speaking to Visit England it’s the kind of material they’re 
desperate for, to start feeding into their PR and digital campaigns. 

 
… Help us, to help you …a few suggestions 
 

https://www.gov.uk/business-coronavirus-support-finder
https://www.hse.gov.uk/news/legionella-risks-during-coronavirus-outbreak.htm
https://www.hse.gov.uk/legionnaires/
https://www.scarborough.gov.uk/home/business-licensing-and-grants/health-and-safety/legionnaires-disease-and-cooling-towers
https://www.hse.gov.uk/simple-health-safety/risk/index.htm


As lockdown starts to be eased, people who have been stuck at home, thinking of where to go, what to see and 
what to do, will now be looking to put some of these plans into action.  
 
What’s going to stop them coming to your business? 

• If they don’t feel safe 
• If they worry that behind the scenes is different from front-of-house 
• If they are not convinced that everything you are doing is to ensure their well-being and not just your profit 

margins 
 
If they are not reassured, they will go to another coastal region who can offer that reassurance.   
We need to make them aware of everything we are doing, to try and make them safe and our community safe, then 
create some interest in what we have to offer, to bring about the desire to visit and then to take action – whether it 
be for a day,  a short break or longer. 
 
So who do we want to target in this first phase of recovery? 
 

• Local residents:  
o To reassure them about our safety and hygiene procedures, to minimise concerns about possible 

contagion.  
o To inspire them to discover/rediscover what’s on their doorstep and thereby maximise spend all year 

round 
o To reduce potential conflict between locals and visitors which will deter visitors from returning and 

result in damaging publicity 
• Day visitors from within 1-2 hours travelling time 
• Repeat visitors who can’t wait to revisit all that is familiar and comforting. 
• First-time visitors who are looking for new experiences, who may want to give the region a try and see 

what’s on offer.  (The region has a good track record of converting first time visitors to repeat visitors) 
 
Why do we need your help? 
We need to know everything about your business, we need you to give us the material/ammunition to promote your 
business as much as we possibly can through every channel available to us. 
 
What do we need from you? 
Show us how your business is getting ready, the measures you are introducing and that you care about the well-
being of your visitors, your staff and your local community.  We know this has been highlighted as being important 
to consumers:  

Provide us with material that we can promote in various ways:  
• E-mailshots: DYC databases 
• Newsletters: dyc.com subscribers 
• Website:  

o Your business’s entry on discoveryorkshirecoast.com (You will know that our new website is due 
to launch in September, please look at your content and images, is there anything you can 
improve?  Update your entry and make it as good as it can possibly be or send us the new 
content and images)  



o Does your business website need a refresh?  Now, whilst you have the time is a good opportunity 
to look at your content, remember, the better the content and images, the longer people will stay 
on your website, Google loves good content for this reason and will rank your business higher 
 

• Social media: facebook/twitter/instagram  
• PR – journalists are looking for stories/ideas for features-how businesses are coping, what are they doing at 

the moment, what do they have to offer post lockdown… we have recently been contacted by the Sun 
newspaper, The Telegraph and the Mail on Sunday looking to run stories and we have provided them with 
information and images. 
(Rest assured, we have pointed out that we are still in lockdown and our businesses are preparing for July)  

Photos: 
• Showing activity, telling a story via images  
• An open window with a view of open space, fresh air… 
• The measures that you have introduced – hand sanitisers everywhere 
• Public notices that you have on display showing that you are following government guidelines 
• A cleaning rota with a  with the time cleaning has been done and the initial of the member of staff who 

carried out the task 
• Some people may just want space and to be in the fresh air, go for walks - take a photo of a local trails 

guide book, put it on your social media and tag DYC 
Videos (even just something you’ve recorded on your phone is better than nothing) 

• Record a virtual tour of the safety measures you have introduced 
• Bring your business to life, don’t just show a yummy breakfast, record the sizzle of bacon in the pan 
• Give visitors a real  idea of how they can just enjoy being here without doing very much if they just want to 

relax quietly – the views from your premises or landmarks nearby 
• Others will want to be very active - record some kind of active pursuit 

 
What is your business’s USP?   What attracts visitors to your business? What do you do, that others don’t?  Use 
that in all your publicity and repeat it again, and again in everything you do. 
 
Social media 

o Have you been posting on social media?  
o Please tag us so that we can share: 
o Facebook: @discoveryorkshirecoast   Twitter: @DiscoverCoast  Instagram: #discoveryorkshirecoast 

 
 
 
  
 



 
 
 
 


