
 
 
 

  

 
 
 

Important Note:  Discover Yorkshire Coast New Website 
 

We are currently migrating data to the new website. 
 
During the migration process if you make any changes to your DYC entry 
after Wednesday 29 July they will not automatically be updated to the new 
website.  Please ensure that Discover Yorkshire Coast is notified of any 
changes you make so that we can upload for you to the new website. 
 
We will be updating you in due course on how the mechanics of the new 
website will work and on its extended range of marketing opportunities. We 
will be using these marketing opportunities in every way we can to promote 
your business as effectively as possible. We can’t wait, it is going to be so 
much easier, so much better and so much more effective.  In the meantime it 
would help us to know which booking systems you currently use for tickets, 
accommodation bookings and anything else which we need to take into 
consideration. 
 
We have just commissioned some new imagery which shows the region at its 
glorious best and which focuses on our recovery themes including: 
Promoting the region as a place to enjoy the great outdoors from a stroll 
along the beach to adrenalin fuelled activities; peace and tranquillity to find 
the time to just…do…nothing; nostalgia – looking back at comforting 
reminders of times past, to rediscover and enjoy all over again as you meet 
up with family, the culture and heritage of a region that offers so much - 
beyond just a day by the seaside, fabulous though that is; 



food and drink which harks back to the local landscape, be it the freshest of 
fish to the mouth-watering array of delicious locally produced food and all 
against a backdrop that shines whatever the weather, sunshine summer or 
autumn walks in copper coloured, breath taking landscapes, followed by 
warming food and drink next to a roaring log fire – a Yorkshire Coast season 
to match your every mood all year round…Escape to the Yorkshire Coast! 
 
 

 
 

Coronavirus (Covid-19) – Latest information for business 28 July 2020 
 

• Eat Out to Help Out Scheme 
o HM Revenue & Customs Webinar on YouTube Click here 

Information and help on understanding how the scheme works for you and 
your customers 

o How to Reclaim “Eat Out to Help Out” Money 
 When businesses can make a claim 
 The records that businesses will need to keep, including the number 

of covers being claimed for and the amount of discount that they 
were given. 

 5 claims can be made before 30 September but important to note 
that VAT needs to be paid on the full amount of the customer’s bill 
before the discount is applied. 

 Find out how to claim reimbursement for discounts given to diners with 
the ‘Eat Out to Help Out’ Scheme. The claims service will be available 
from 7 August to 30 September. 

 https://www.gov.uk/guidance/claim-money-back-through-the-
eat-out-to-help-out-scheme 

o The participating restaurant finder for Eat Out to Help Out 
 This has been expanded again to provide a list of premises within 5 

miles rather than the previous 2 miles. 
 https://www.tax.service.gov.uk/eat-out-to-help-out/find-a-restaurant 
 A new press release to the public has also been released that includes a 

video for customers on how the scheme works 
 https://www.gov.uk/government/news/eat-out-to-help-out-look-for-

the-logo 
 

 
• Face Masks  

o Why wear a mask in shops but not restaurants or cafés? 
The government says it is impractical to require people to wear a mask while 
they eat or drink. There is also concern that if people have to keep taking their 
masks on and off to do so, they are more likely to contaminate their hands and 
spread infection.  

https://youtube.com/watch?v=wx8yKZem6XQ&list=PL8EcnheDt1zhTsyhT9ak3xiXnmlvbHJJV&index=8
https://www.gov.uk/guidance/claim-money-back-through-the-eat-out-to-help-out-scheme
https://www.gov.uk/guidance/claim-money-back-through-the-eat-out-to-help-out-scheme
https://www.gov.uk/guidance/claim-money-back-through-the-eat-out-to-help-out-scheme
https://www.tax.service.gov.uk/eat-out-to-help-out/find-a-restaurant
https://www.gov.uk/government/news/eat-out-to-help-out-look-for-the-logo
https://www.gov.uk/government/news/eat-out-to-help-out-look-for-the-logo


o What about other enclosed spaces such as galleries, museums, libraries or 
places of worship? 
Masks are not required, but they are recommended. Official guidance says 
people are “strongly encouraged to wear a face covering in other enclosed 
public spaces where social distancing may be difficult and where you come into 
contact with people you do not normally meet”. 

o What about outdoors? 
Masks are not thought to make any difference as the risk of transmission is 
already so low in the open air. 

o Masks required 
• Shops 
• Enclosed shopping centres 
• Banks, building societies, post offices 
• Stations, bus stations, airports 

o Not required 
• Pubs and restaurants 
• Libraries, museums, galleries 
• Solicitors’ and accountants’ offices 
• Cinemas, theatres, concert and bingo halls 
• Conference centres and casinos 
• Gyms, leisure centres, spas, beauty salon 
• Auction houses 

o Government Information click here 
 

• Reporting Coronavirus Outbreaks 
Public Health England have launched a campaign that provides advice to 
businesses on how to identify and respond to a local coronavirus outbreak. The 
campaign seeks to help business operators: 

o Identify an outbreak of COVID-19 (one or more confirmed case depending on the 
business or organisation) 

o Report the outbreak to local health protection team 
o Work with local health protection team to respond 
o PHE have produced a series of different action cards for different business types 

Download the cards here 
 

• Digital Advantage Grants  
o Main eligibility is that the business has to be based in North Yorkshire and to spend 

on anything connected to digital/online. 
o The Digital Advantage project will help SMEs in North Yorkshire grow and the 

Development Fund is being delivered by Coventry University Enterprises Ltd. 
o Email: businesssolutions@cueltd.co.uk Tel: 02476 236 406 

 
REMINDER: Originally included in the information sent to you 15 July 2020 

• Recovery Advice Scheme Business, Energy & Industrial Strategy Department (BEIS) 
o Small and medium sized businesses can access free, one-to-one advice with 

an expert adviser to help them through the coronavirus pandemic and to 
prepare for long-term recovery. 

https://www.gov.uk/government/publications/face-coverings-when-to-wear-one-and-how-to-make-your-own/face-coverings-when-to-wear-one-and-how-to-make-your-own
https://coronavirusresources.phe.gov.uk/reporting-an-outbreak/overview/
mailto:businesssolutions@cueltd.co.uk


o Expert professional and business services advisers will offer free advice, until 
31st December. 

o Small and medium sized businesses can sign up, take the diagnostic tool and 
access support.  

o Advice will focus on key areas: 
 accounting and finance 
 people and building a team 
 planning, strategy and pivoting 
 marketing, PR and social media 
 technology and digital tools 

o Here’s a link to the Enterprise Nation website that SMEs can use to sign 
up https://www.enterprisenation.com/freesupport/ 

 
 

• BVA BDRC COVID-19 Attitude Tracker – Week 17 Report 
Key findings:   
o Intention to take a summer holiday staycation reaches new peak 
o Positive news for public transport as more passengers return 
o However, a declining proportion of businesses now think things will be ‘normal 

by Christmas’ (34% now, down from 77% in April). 
o Stay-away hotel guests are split between those just waiting for the right time 

to make plans – and those who are actively avoiding 
o Vast majority of UK adults believe there will be a second wave of the virus. 

Even in the ‘Life Must Goes On’ group, two-thirds believe there will be a second 
surge. This nagging fear means that consumers doubt that life will return to 
normal this year. 

o Recovery in leisure still firmly focused on outdoor experiences (including parks 
and scenic areas) 

o A third of working consumers lack confidence or simply don’t know if their job 
is safe for the foreseeable future 

o The UK population is mentally preparing itself for a second lockdown. Even the 
positive ‘Life Goes On’ segment think this is more likely than not 

o The proportion planning on booking a UK holiday by the end of August sits at 
a quarter, with a third intending to do so by September. With fears of a second 
wave, and a recession ahead, Britons appear to be holding back.  

o On social media – Following the government’s calls to take UK ‘staycations’, 
there is growing anticipation and excitement around holidaying in the UK and 
supporting local business 

o The proportion who have visited attractions since lockdown is slowly 
increasing, from 1% in the first week of July to 4% this week. Intention to visit 
by end of August 2020 has fallen, however, perhaps reflecting a widening 
range of competing leisure-time options 

o 33% would visit a museum by the end of the year. Some major national 
museums, such as the V&A and Natural History Museum, opening in August 
may mean an increase in intention as potential visitors will have proof that 
visits are possible and safe. 

https://www.enterprisenation.com/freesupport/


o 1 in 5 consumers have gone on a shopping trip or visited a shopping mall since 
shops could reopen in June. Levels of intention to do this activity by the end of 
August saw its second consecutive week of increase, jumping from 45% to 48% 

o Go to a restaurant – 6% increase in the proportion who have gone to 
restaurant since restaurants reopened last week (6% to 12%). There has also 
been a steep rise in the proportion intending to do this activity by the end of 
August, 33% last week to 42% this week - likely a reflection of the August 
launch date of the ‘Eat Out to Help Out’ scheme. 

o What’s holding back those who are not intending to book hotels? 1 in 3 cite 
safety fears. A third of people are still not convinced that hotels are safe places 
to stay yet, despite almost all running at reduced occupancy to ensure social 
distancing and with rigorous cleaning programmes introduced. Reasons for not 
considering booking hotel accommodation in the next six months: “I’m not 
opposed to booking a hotel, I just don’t have any plans yet 42% I don’t think 
staying in a hotel is safe yet 33% I can’t afford to book a hotel at present 15% I 
prefer other types of accommodation to hotels 11% The measures hotels are 
taking to ensure safety make staying there unappealing 7%”   

• ALVA Attractions Latest Recovery Tracker Wave 4   

 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


